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Mandatory standard questions

1. My overall impression of the course is:
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| found the course content to have clear links to the learning objectives of the course.
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3. My prior knowledge was sufficient for me to benefit from the course.
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4. The information about the course was easily accessible.
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5. The various course components (lectures, course literature, exercises etc.) have supported my learning.
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6. The social learning environment has been inclusive, respecting differences of opinion.
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7. The physical learning environment (facilities, equipment etc.) has been satisfactory.
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8. The examination(s) provided opportunity to demonstrate what | had learnt during the course (see the
learning objectives).
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9. The course covered the sustainable development aspect (environmental, social and/or financial
sustainability).

100
Answers: 10
a0 Medel: 4,4
Median: 5
ey
c 1:0
4 2:1
: o )
5:6
No opinion: 0
N

1.l completely disagree .l completely agree Nao
apinion

10. | believe the course has included a gender and equality aspect, regarding content as well as teaching
practices (e.g. perspective on the subject, reading list, allocation of speaking time and the use of master
suppression techniques).
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11. The course covered international perspectives.
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12. On average, | have spent ... hours/week on the course (including timetabled hours).
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Course leaders comments

The course FO0500 and BM00OS5 are offered as integrated courses sharing the same external lecturers, and for the
most part theoretical lectures. They have separate seminars and project processes. Both the courses are advanced
marketing classes — with empirical examples from the biobased industries including services providers.

Of the 21 registered students 10 students filled out the course evaluation (47%). Over-all impressions had a spread
from 1 to 5 with an average of 3. Most of the critical comments pertain to lack of time to read readings and
challenges in personal settings (family life). Yet, question 12 reflects self-reported time spent to do the course work
(average 34 h) which is an OK time considering that this is a full-time course.

External lecturers receive praise but also critical comments, where the relevance is not seen. Suggestions of
inclusions of more lectures about consumption and EU-perspectives could be a future addition. | see the point, but |



think the courses offered by Fredrik Fernquist covers consumer perspectives more in detail (courses that follows this
course in the SFS-program).

Structuring Canvas is a recurring comment, and | will lessen the materials for future courses — which means to take
out the additional suggested readings and the module that has that material.

Suggestions have been made about altering the quiz to a regular “examination” (tenta) format. That can very well be
done, and | will consider that option. Thank you so much to the 10 students that provided valuable feedback in the
course evaluation!

Student representatives comments

Across the comments, students consistently describe a course with strong, engaging content—especially around
sustainable marketing—but with significant design and organization issues that reduced learning quality. Many felt
the learning objectives and core content were well aligned, particularly through seminars, notes, and the project, and
several highlighted the main instructor as knowledgeable, passionate, and effective at encouraging discussion and
social presence. Course literature was often praised, and some students valued the breadth of resources provided.
At the same time, the dominant theme is that the course felt overloaded and overly mandatory. Students reported a
constant stream of readings (often multiple per session), weekly analytical notes, compulsory attendance at
numerous guest lectures, and a group project running in parallel. This combination was described as too much to do
at once, leaving little time to reflect and making the course feel more like “doing for the sake of doing” than
intellectually stimulating learning. The pace was also perceived as intensive, especially since much of the course
was completed in a short period before Christmas, which increased pressure—particularly for students balancing
family responsibilities or adjusting to a new study environment.

Guest/external lectures generated mixed feedback. Some students found them highly valuable and practical, but
many criticized the quantity and weak integration: guest sessions were sometimes seen as irrelevant, not
challenging, and not connected to seminars, the project, or the exam. A repeated suggestion was to reduce the
number of guest lectures, increase instructor-led lectures, and explicitly connect external speakers to course
activities and assessment.

A major pain point was Canvas. Multiple students described it as cluttered, confusing, and difficult to navigate, with
“too many pages” and too much optional material that created stress.
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